BEYOND GOOGLE

FREE MARKET RESEARCH
AT YOUR LIBRARY
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THE LIBRARY CAN HELP

We answer questions

© Phone Need Help?

* In-person

* Chat ASI( b |
 Email - -

* Referrals I-l bI‘EI I'IEI n
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THE LIBRARY CAN HELP

We buy tools you can use
* Print

* Electronic subscriptions

* E-books

 Media

https://www.spl.org/business/
http://www.kcls.org/learning/smallbusiness/
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QUALIFY FOR A FREE LIBRARY CARD

« Based on where you live, work, go to school, or own property
* Reciprocal agreements between library systems
« Different libraries have different tools
» Ask library staff for help getting a card

http://www.spl.org/card/
http://www.kcls.org/usingthelibrary/card/
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INFORMATION SMALL BUSINESSES NEED

* Information about other companies
(models, reliable clients/partners, or competitors)

* Market Statistics
(sales by business type, demographics)

* General handbooks and guides
(startup, management, and marketing guides)







IN OCTOBER 2014 THE NRF ESTIMATED THAT AMERICANS WOULD
SPEND

$350 MILLION
ON PET COSTUMES
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MARKET VS. INDUSTRY




INDUSTRY CLASSIFICATIONS

NORTH AMERICAN INDUSTRY
CLASSIFICATION

NAICS CODES

photo by CC attribution from Josep Ma. Rosell on flickr photo by CC attribution from Josh Sanders on flickr

http://www.census.gov/naics/
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PRIMARY AND SECONDARY RESEARCH

Library is primarily involved with secondary research

People do primary research themselves or hire firms

e Surveys
* |nterviews
* Focus Groups




FIND BUSINESS TOOLS AT THE LIBRARY
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http://ezproxy.spl.org:2048/login?url=http://www.referenceusa.com

DEMOGRAPHICSNOW

LIBRARY EDITION



https://ezproxy.spl.org/login?url=http://infotrac.galegroup.com/itweb/spl_main?db=DNOW
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Busmess
Plans==
Handbook



https://ezproxy.spl.org/login/?url=http://go.galegroup.com/ps/aboutSeries.do?inPS=true&prodId=GVRL&userGroupName=spl_main&seriesId=0PHU

:BUSINESS INSIGHTS: GLOBAL

Research. Analyze. Interpret. Understand.
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DEMOGRAPHICS BY PRODUCT
B E S | OR SERVICE

CUSTOMERS * Profiles characteristics

of best customers
* Typical expenditures
 National statistics

DEMOGRAPHICS OF CONSUMER DEMAND



http://seattle.bibliocommons.com/item/show/2590158030_best_customers

Pet Purchase, Supplies, and Medicines

Best customers:  Householders aged 35 to 64
Married couples without children at home

Married couples with school-aged or older children at home

Non-Hispasic whit
Customer trends:  Average household spending on pet purchases, supplies, and medicines may stabilize in the years ahead

along with the cost of pet medications.
Pets are so popular in the United States that ding on pet supplies, and medicines does not vary
much by demographic characteristic, except by race and Hispanic origin. Householders ranging in age from 35

to 64 spend 14 to 36 percent more than average on pet purchase, supplies, and medicines. Married couples spend

25 percent more, the figure peaking at 40 percent among couples with school-aged children. To understand the
market, it is almost more helpful to know who is least likely to spend on pets—single parents, people who live
alone, low-i b the youngest and the oldest h holders, and minority h all spend
considerably less than average on pet purch supplies, and medici

Average h hold on pet purchase, supplies, and medicines more than tripled between 2000 and
2010, after adjusting for inflation, as pharmaceutical companies offered a growing variety of pricey medications.
Between 2010 and 2012, however, spending on this category fell 21 percent as consumers reacted to the shock of

DEMOGRAPHK:S OF CONSUMER DEMAND higher pet costs by hing for substi and greater petition reduced the price of medications. Average
ding on pet b supplies, and icines may stabilize in the years ahead along with the
cost of pet medications.
AVERAGE BEST
HOUSEHOLD CUSTOMERS
SPENDING (index)
HOUSEHOLD INCOME
Table 519 Pet purchase, supplies, and medicines Average household $135.69 100
Tota $16,882,007,040.00 Under $20,000 60.34 44
Average household spends 135.69 $20,000 to $39,999 99.82 74
$40,000 to $49,999 120.97 89
AVERAGE $50,000 to $69,999 133.64 98
SPENDING $70,000 to $79,999 167.33 123
AGE OF HOUSEHOLDER
e Nl S $80,000 to $99,999 219.65 162
Under age 25 7378 $100,000 or more 223.08 164
Aged 251034 124.11
Aged 3510 44 161.02
Aged 4510 54 184.48 HOUSEHOLD TYPE
Aged 5510 64 154.95
BY THE EDITORS OF NEW STRATEGIST PUBLICATIONS Aged 651074 {5 I &VersgE Knsshond R 109
Aged 75 or older 5035 Married couples 169.31 125
Married couples, no children 161.47 119
Married couples with children 172.05 127
Oldest child under age 6 117.47 87
Oldest child aged 6 to 17 189.29 140

Oldest child aged 18 or older
Single parent with child under age 18
Single person

RACE AND HISPANIC ORIGIN
Average household

Asian

Black


http://seattle.bibliocommons.com/item/show/2590158030_best_customers

SMALL BUSINESS SOURCEBOOK

Small Business

. Sourcebook
Locate sources on an industry Sh———

« Reference works =
* Trade journals

* Industry associations
* Trade shows



http://seattle.bibliocommons.com/item/show/856781030_small_business_sourcebook

LOCAL BUSINESS PUBLICATIONS

Puget Sound Business Seattle Daily Journal of
Journal Commerce

Puget Sound

BUSINESS
JOURNAL

Electronic in-library access Print only



http://www.djc.com/
http://www.bizjournals.com/seattle/

BUSINESS RATIOS

Vi |

ANNUAL STATEMENT STUD&

&
0006 &

BUSINESS AND
INDUSTRIAL

FINANCIAL RATIOS

Industry & Financial Consulting Services

L 'n. wiui RMA, Switch to eStatement Studies Today! I nd ustry N Orm S &

Three Year Edition

2013 Key Business Ratios Leo Troy, Ph.D.

2013-2014 ANNUAL
STATEMENT STUDIES®
FINANCIAL RATIO

Finance, Real Estate, Services G
BENCHMARKS CO-ROM

SIC #6100-7699 & #7800-8999

JOIN. ENGAGE. LEAD

www.statementstudies.org

3 Wolters Kluwer
CCH

RMA D&B Troy Almanac



http://seattle.bibliocommons.com/item/show/458733030_industry_norms_and_key_business_ratios
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https://ezproxy.spl.org/login/?url=https://rmau.org/autologin

BUSINESS RATIOS

Net Receivables 23

Inventories 24

Net Property, Plant and Equipment 25
Total Assets 26

Notes and Loans Payable 27

All Other Liabilities 28

Net Worth 29

Current Ratio 30

Quick Ratio 31

Net Sales to Working Capital 32
Coverage Ratio 33

Total Asset Turnover 34

Inventory Turnover 35

Receivables Turnover 36

“Total Liabilities to Net Worth 37
Current Assets to Working Capital 38
Current Liabilities to Working Capital 39
Working Capital to Net Sales 40
Inventory to Working Capital 41

Total Receipts to Cash Flow 42

* Cost of Goods to Cash Flow 43

Cash Flow to Total Debt 44

Debt Ratio 45

Return on Total Assets 46

Return on Equity Before Income Taxes 47
Return on Equity After Income Taxes 48
Profit Margin (Before Income Tax) 49
Profit Margin (After Income Tax) 50

1064

ble 11

Corporations with Net Income

Item Description for Accounting

MISCELLANEOUS STORE RETAILERS

MONEY AMOUNTS AND SIZE OF ASSETS IN THOUSANDS OF DOLLARS

Period 7/11 Through 6/12 T Az;r:'s U;:: i 5|m0£ '%m 5,’?,%}," 12’5%"’ nsbmn 5:)0? A D AL Eron
Number of Enterprises 1 35538 3619 28082 1282 2080 288 126 2% B U S I N E S S N
INDUSTRIAL
NetSales 2 71963726 436779 15770150 2408427 8826161 2744323 4581003 1515880 7891
Interest 3 40777 359 614 1015 8586 859 754 524 7
Rents 4 33396 0 26 1500 2150 2992 11267 1549 F I N A N C IA L RATI O S
Royalties 5 173024 0 0 0 0 0 298 0 304
Other Portfolio Income 6 369605 10080 7368 861 6429 650 3656 20048 55(
Other Receipts 7 1510315 55363 65715 30737 160343 12961 93969 38573 88|
Total Receipts 8 74090843 502581 15843873 2442540 9003669 2761785 4690947 1576574 8347
Average Total Receipts 9 2085 139 564 1908 4329 9590 37230 63063 758
Operating Costs/Operating Income
Cost of Operations 10 60.1 54.1 515 64.2 69.4 720 73 69.2 6
Salaries and Wages 11 121 72 6 122 99 62 85 88 1
‘Taxes Paid 12 22 19 26 20 25 09 12 18 1
Interest Paid 13 12 05 05 05 06 14 04 03 q
Depreciation 14 17 08 10 08 06 06 12 14 q
Amortization and Depletion 15 0.2 0.1 0.1 0.0 0.1 0.0 0.0 0.0 q
Pensions and Other Deferred Comp. 16 0.1 0.0 02 0.0 03 0.2 02 01 q
Employee Benefits 17 10 0.2 0.7 05 04 0.2 03 0.6
Advertising 18 15 21 12 0.5 0.7 10 04 03
Other Expenses 19 15.0 316 195 123 10.7 128 84 1m0 1
Officers’ Compensation 20 22 12 55 34 31 17 19 19 1
Operating Margin 21 27 02 57 35 15 31 31 47 Wolters Kluwer
Operating Margin Before Officers’ Comp. 22 49 14 n2 6.9 46 48 49 6.5 ccH
33 54 8 9.2
18 28 5.0 64
LN uw Troy Almanac

actors (in Percenta
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US ECONOMIC CENSUS

 Updated every 5 years - (most current is
2012 data)

* Access through American FactFinder
« Sales/receipts by industry and geography

* Might be the most accurate sales figures
for an industry in a given geography

« Statistically protects individual company
information

ECONOMIC

N

CENSUS

OFFICIAL 5 YEAR MEASURE
OF AMERICAN BUSINESS



http://factfinder2.census.gov/faces/nav/jsf/pages/index.xhtml
http://factfinder2.census.gov/faces/nav/jsf/pages/index.xhtml

GENERAL BUSINESS GUIDEBOOKS

How to Write A Business Plan by Mike P. McKeever

Small Business Start-up Kit by Peri Pakroo,

Legal Guide for Starting & Running A Small Business by Fred Steingold
Start and Run a Pet Business by Heather Mueller (industry specific)

Management, marketing, accounting, guides and much more...

— : ) Legal Guide for

=BUSINess

How to Wte a swiai Business s
Business Start-Up Kit :Small

The st-r-cre tummess lw Boak.

Busmess



http://seattle.bibliocommons.com/item/show/2808913030_how_to_write_a_business_plan
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MANY OTHER USEFUL RESOURCES

Standard Rate and Data Service

MPA Market Analysis

Washington Company file
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https://www.spl.org/using-the-library/get-help/ask-a-librarian

IF YOU ONLY REMEMBER ONE THING...

We answer questions

. rhone Need Help?

* [n-person

* Chat ASk = |
 Email - .
 Referrals I-l bra I'IEI “

2417,
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